Looking Ahead...

SAVE THE DATES:

Media Outlook 2011
MFM Regional Seminar

September 15, 2010
McGraw-Hill Building
New York City, NY

MFM will be having a fall Regional Seminar on Wednesday, September 15" at
the McGraw-Hill Building in New York City. The agenda includes a keynote
from a Standard & Poor’s economist; a Media Investor Outlook; CFO Issues
for 2010; and What's Ahead for Automotive. Co-chairs for this event are Mark
Limbach, McGraw-Hill Broadcasting and Bruce Lazarus, Cable Audit
Associates.

Annual Conference in Atlanta

Media Finance Focus 2011
(MFM’s 50™ Anniversary Celebration)

May 15-17, 2011
The Westin Peachtree Plaza
Atlanta, GA

Coming in August...Conference rates and deadlines.

Hotel rooms at The Westin Peachtree Plaza - $209 per night (+tax). Deadline
to reserve your room is April 20, 2011 (or when block is full). Go to
www.mediafinance.org -> conference -> hotel reservations to secure your
room.

Information is now available at http://www.mediafinance.org/ (under annual
conference). More details will be added as they become available.
Registration forms will be available soon.

MFM Membership Renewal — Invest in your future...

Thank you to all members who have renewed their MFM memberships. As a
reminder, the majority of MFM membership year runs July 1st through June
30th of the following year. Renewals for the membership year beginning July
1, 2010 were due by June 30th. Any renewals postmarked after July 31st will
be assessed a $50 late fee. Make sure your dues are current so you don't
miss out on Distance Learning Seminars, new Operational Guidelines,
Regional Seminars, The Financial Manager, the UPDATE, The Membership
Directory, the Conference, networking, and all the other exciting things we
have planned for you in 2010-2011!
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HOW TO REACH US:

550 W. Frontage Road, Ste. 3600
Northfield, IL 60093

MFM Phone: 847.716.7000
MFM Fax: 847.716.7004
MFM Email: info@mediafinance.org

BCCA Phone: 847.881.8757
BCCA Fax: 847.784.8059
BCCA Email: info@bccacredit.com

MFM FEIN: 13-1984011
BCCA FEIN: 36-2750062
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COMMITTEES — NOW MORE VALUABLE FOR YOU
Get the Most from your Membership - Join a Committee

MFM members tell us that the opportunity to exchange best practices with their peers is the main reason they joined
the association. Committees meet once a month by phone for 30-45 minutes. New are guest speakers providing
what is essentially a mini-Distance Learning Seminar at the beginning of certain committee calls. There is no
additional charge to participate in committees or the calls.

Ready to get involved? Committees include: Accounting Standards following accounting issues facing media
companies; BCCA, focused on credit and collection; Cable watching issues specific to cable operators and
programmers; Human Resources and Education covering personnel issues, including government regulation and
best practices; Membership, Marketing & Promotion identifying potential new members and benefits;
Purchasing/Procurement , focused on purchasing methods and best practices; Newspaper is a forum for issues
facing the newspaper industry; Radio following issues for radio financial professionals; Television , watching issues
for TV financial professionals; Tax, with an eye on current and pending tax issues; IT/Emerging Media , tracking
changing media technology; and the TFM Editorial Board , working with our editor to ensure you get an outstanding
magazine every two months. Join today by emailing arcelia.pimentel@mediafinance.org or by going to
http://www.mediafinance.org/forms.aspx?PagelD=426.

MFM/BCCA Membership Directory...do we know where you are?

If you have changed your name, have a new title, moved or changed your email address, we need to know. MFM
Members should contact Arcelia Pimentel (Arcelia.Pimentel@mediafinance.org), MFM Membership Manager, and
BCCA Members should contact, Andrew Long (along@bccacredit.com), BCCA Sales Executive, with any changes
or additions (Subject line: MFM or BCCA Profile Change). We are currently working on finalizing the 2010-2011
Membership Directory content and want to be able to have the most up-to-date information available on all members.
Look for your Membership Directory to arrive at the end of the year.

Arcelia and Andy are also looking for any member/company that would like to advertise in this year’s Directory. If you
would like to place a “yellow page” ad or run an ad for your company please contact one of them at 847/716-7000.
Don’t miss out on this once-a-year opportunity to reach the over 1800+ members and their staffs.

MFM & BCCA Publications Available On-line

Operational Guidelines — Credit & Collections, Revenue Recognition, Records Management, Risk & Insurance,
Trade & Barter — Set of 5 for $100 or $25 each for members. These Guidelines are available via email as a pdf file
only.

Coming Soon...updated Accounting, Internal Controls Guidelines and a new publications on Programming Rights,
Sales & Use Tax and Impairment.

BCCA Credit & Collections Handbook - $29.95 members or $79.95 non-members

Go to www.mediafinance.orqg__ (under on-line store -> publications) to order today.

Richard N. Miller Scholarships...deadline to apply is July 31

NPMA (Newspaper Purchasing Managers Association) will award the Richard N. Miller Scholarships in amounts
up to $5,000 to a maximum of five (5) eligible enrolled college students. As part of its dissolution plan, NPMA will be
distributing remaining funds as scholarships to students with a parent or guardian that is employed full-time by a
newspaper company__ (membership in MFM, BCCA or NPMA is not required).

For information and to apply, go to http://www.mediafinance.org -> infe -> NPMA Scholar___ship . Applications must
be postmarked by July 30, 2010.
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DSO REPORTS

MFM & BCCA has a long history of providing its members with valuable statistical tools. About eight years ago, we
re-instated the Days Sales Outstanding Report for Television Stations and about 6 years ago added the Radio
Stations statistics. This quarterly report has proven to be one of the most valuable quarterly sales and benchmarking
tools available to broadcasters. To date twelve television groups representing more than 160 stations and six radio
groups representing more than 225 stations participate in the reports. The information they provide is only available
(in aggregate) to other report participants. MFM does not publicize any of the survey specifics, nor do we make the
results available to non-participants.

If your group is interested in being part of either of these reports and can provide DSO statistics for your station
group by market increment, please contact Debi Borden (debi.borden@mediafinance.org or call 847-716-7000). The
yearly charge to participate is $175/group.

CFO Summit 2010 — What a Meeting!

Last week’s (July 14 & 15) CFO Summit in Asheville was our best ever. Opening keynote speaker Joseph Davis,
CEO and Co-Founder of Etonien, LLC set the stage with his observations on how the role of the CFO continues to
change. A. T. Kearney's Greg Portell looked at strategic planning “When the Trend is not Your Friend.” He advises
that companies really spend time looking at outrageous “what if” scenarios and operate with an open mind. After all,
Wired Magazine dismissed the iPod in 2001 calling it a product “neither revolutionary nor breakthrough.” Russ
Fradin, President of Adify, suggested attendees seriously consider their online sales approach; “there are no discrete
discussions online.” Joey Lesesne, Cox’s V.P. Government Affairs gave a good overview on what's happening in
D.C. E&Y Partner Chris Hamilton’s overview of outsourcing and centralizing can be summed up by saying, “it's not
always as straightforward as it sounds.” David Wyss, Chief Economist for Standard & Poor’s reminded attendees that
the recession is over, but the recovery is slow and will continue that way for a while. Did you know that many
companies still do not have a social media policy and yet there is great potential risk from this medium? That was
one of the take-aways from the liability panel which included Mark Limbach, VP Strategy & Group Controller for
McGraw-Hill Broadcasting and three representatives from Chubb. Peter Cohen, Senior Managing Director,
Blackstone Advisory Partners, advised attendees to “finance when you can, not when you have to” because the
lending picture keeps changing. We wrapped up with Ron Rosenthal from Deloitte who tacked the question of
“Executive Compensation Today.” If you are interested in seeing copies of any of the presentations used at the
Summit, they are available, for a limited time, by clicking on links from the CFO Summit Agenda at
www.mediafinance.org. And, plan now to attend CFO Summit 2011.

DATES & DEADLINES

August 12, 2010 - MFM BOD Meeting, The Westin Peachtree Plaza Hotel, Atlanta, GA
November 11, 2010 - MFM BOD Meeting, Hotel Rouge, Washington, DC

February 17, 2011 - MFM BOD Meeting, Caesar’s Palace, Las Vegas, NV

April 20, 2011 - Conference Hotel Room Rate Cut-off

May 15-17, 2011 - Media Finance Focus 2011 at The Westin Peachtree Plaza in Atlanta, GA
May 20-22, 2012 - Media Finance Focus 2012 at Caesar’s Palace in Las Vegas, NV
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Planning Ahead...

When planning your credit reporting needs for 2010 please take a look at the most

current BCCA Rate Card online under the Members Only Section of www.bccacredit.com. The rates listed are valid for
membership renewals beginning June 1, 2010 through May 31, 2011. If you are unsure of your membership renewal
date send an email to Andy Long , BCCA Sales Executive at along@bccacredit.com. Also, while budgeting don’t forget
the 2011 MFM/BCCA Annual Conference. Registration rates will be available at http://www.mediafinance.org/ (under
Annual Conference -> 2011 Information VERY SOON). Don't leave BCCA out of your upcoming year’s budget!

Need to find out how your advertisers are weatherin g the current economy? Find
out first from BCCA -- It is as easy as 1-2-3:

Send us your credit applications or requests to us. Phone, fax, email or 24/7/365 on-line at
www.bccacredit.com

We verify name, DBA, address, telephone, corporate status, public records information (liens, judgments,
bankruptcies), etc.

We contact references by phone, email, & fax, and add more references from our master file.

You receive an email/fax report within as little as 48 hours, sometimes sooner.

Need to know sooner? Our Commercial Credit Reports (no credit app is needed) will give you a business
failure risk score in as little as 60-minutes.

What types of BCCA Reports are available to members...

BCCA offers two types of credit reports. Our new Commercial Credit Reports and BCCA’s media specific Custom
Credit Report . You can request a BCCA Custom Credit Report only, a Commercial Credit Report with a BCCA Custom
Credit Report or a Commercial Credit Report only.

BCCA Commercial Credit Reports include:
Experian Data
Public information from Edgar online
Collection experiences from commercial credit agencies
Public record data including liens, judgments and bankruptcy filings
Credit Logic Score
Quarterly and 6-month DBT Trends
Trade Payment Experience

BCCA Custom Credit Reports Include:
Media Specific Reference Information
Public Information
Bank Accounts and Loan Details

Both reports are designed to aid in making accurate, fast credit decisions!

For specific details on getting credit reports and how to utilize your BCCA Membership call Andy
Long at 847/881-8757 x103.
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Celebrating 50 Great Years...A look back at MFM




